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toward resident

foreign people in

Japan. As of May 1,
2001 there were 6,092
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languages and
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Opinion: The Dangers of Competition
By: Andrew Church

Competition, one of the primary aspects of
capitalism, forms a major part of American society, and is
recently being introduced or emphasized in many sectors of
Japan as well. While it does help to keep product and
service prices down and corporate efficiency up, care must
be taken not to overlook the pitfalls of competition which are
not visible from a purely economic point of view. Reduction
in product prices is the primary reason usually given for
supporting competition, and history  supports this; in
recent events, the introduction of competition into
California's (U.S.A.) energy market resulted in
reduced prices to consumers, and in Japan, competition
spurred by the start of the "MYLINE" service has reduced
prices for local telephone calls by 15%. Since the
associated decrease in income does not leave room for
waste, companies will naturally become more efficient and
productive. Furthermore, since a company cannot become
successful by only selling the same things as its
competitors, companies will tend to put more effort into
research and development of new products and
technologies.  While this in itself is all well and good,
though, it is only part of the picture; one must consider the
effects on society as well. Of particular concern is the
decrease in quality of customer service, one of the first
things to be sacrificed by companies looking to cut costs.
For example, the continuing drop in the level of
customer  support provided by American computer
companies is rapidly becoming a significant problem.
Many of these companies provide absolutely no training for
their employees, and even have rules stating the
support representatives must hang up on customers
after a certain number of minutes have passed, even when
the customer's problem is not resolved.

Not every company intentionally does this, of
course, but even if a company tries to provide better
service than its competitors, it will eventually lose out in the
price war and lose customers, so this sort of decrease in
service quality tends to spread quickly. The recent problem
with illegal industrial waste dumping in Japan is an
excellent example of this. If one company decides to
dispose of waste illegally and thereby save money, it can
save money, which enables it to reduce prices below those
of its competitors. Naturally, it does not admit to its illegal
activities, and as a result consumers who see  nothing
wrong with the company will naturally take
advantage of its low prices, reducing the business its
competitors can bring in, so the competitors are caught
between a rock and a hard place; they cannot reduce prices
without breaking the law, and if they follow the law they will
got out of business.  (continued on Page 4)
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Opinion: Japanese English Education
By: Greg Romano

My experience teaching English at a public high
school has been very interesting to say the least. | have
gained a unigue insight to the way in which the
Japanese educational system operates. Recently, |
have been fortunate enough to work with Japanese
teachers who implement a modern approach to
teaching English. They acknowledge the importance of
a "whole language environment," where by immersing
students completely in English situations.

In my opinion, this is the sort of direction
English education in Japan should be heading.
Japanese English teachers should limit the amount of
Japanese they speak in class. Use it only when
necessary. They should also utilize their native
speaking partner more effectively. Allow the opportunity
for the native speaker to develop the student’s speaking
ability. When a foreign teacher has an open forum to
express aspects of their country and culture, it creates a
great cross-cultural encounter. Exchanges
unrestricted by over correcting and grammar focus,
between students and the native speaker, will improve
the students communicative ability. It will also create a
positive attitude in the students toward communicating in
English.

Cife StoriesT A Passion for Picnics
By: Manfred Hiltl

P;Lll;bb altc guuu'. Pibllibb & BBQD
are even better. | think one of the things
hat surprised me at the beginning of my
time in Japan was the devotion of the
Japanese for picnics. The start of the
picnic season goes simultaneously with —
the cherry-blossom time. In my home
country of Germany, May 1, a public holiday, signals the
start of the outdoor season. While half the population goes to —
inner city May parades, the other half looks for a nice place
in or near the woods to have a BBQ—complete with lots of
beer. But generally we don’t have the Japanese devotion for
BBQs. While we like to hike through the forests and hills on a
sunny Sunday, we prefer not to load the rucksack with meat
and beer. Instead, we head for the old pub on the hill, or
restaurants housed in former forester’s houses or castles, all
of which have space for outdoor tables and/or whole beer
gardens. Only on trips to Turkey have | seen similar crowds
as in Japan when people from large cities rush outwards to the
pine groves for Sunday picnics. Why are
picnics and BBQs so popular in Japan? People can cook, eat,
and drink in large groups without the spatial limitation of 6-
tatami living rooms. While German cuisine consists rather of
pot cooking, the Japanese like to grill, roast and bake on the
open fire—yaki, yaki, yaki nandemo. Also, eating outside in g
relaxed atmosphere makes it easier to leave the formal
limitations of Japanese social networks. Active Line’s meeting
will favor a picnic & BBQ under the cherry trees in front of
my house!
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1. Learn Japanese—Free private and small 1. —

group lessons with volunteer teachers.

Please contact Toshiko Sonoda in Tel/Fax :042 -594 -0157

Japanese/English at 042-594-0157 for more

information. 2. —

2. Active Line Meetings—Saturdays, July 21

and September 15, 2001. 2:00 PM. For
Checkmark |gcation information and map, contact

Yumiko Sato in English or Japanese at

Phone/FAX: 0426-68-5208. Everyone is

welcome! Note: There will be no meeting in

August.

(Continued from Page 3) Furthermore, if too much focus is placed (2
on the financial aspects of business, companies will be formed
that do not actually create products of services, but make money
only from purchasing other companies or services, or abusing
intellectual property law and the court system. The latter, in
particular, has become nearly an everyday practice in the
technology sector, and it is probably not an overstatement to say
that such abuse has contributed greatly to the recent weakness in
that sector. However, the greatest problem lies in how the
employees of companies are treated. As with price wars, if one
company lowers the standards by which its employees are
treated, for example by forcing them to work long hours or cutting
their pay, other companies must follow that lead or lose out in
competition. This is enough of a problem when considered on the
scale of a single country, but on an international scale,
countries with low standards of living will have an advantage in
global competition, and unless other countries take preventative
measures, they will be unable to maintain their own higher
standards of living.

In summary, while corporate competition contributes to
lower prices and the progress of technology, it cannot provide for a
good lifestyle. | believe competition should be restricted to an extent in
order to maintain and improve people's standard of living.

(Continued from Page 5) Look carefully, all the clothes are inside
out—to supposedly make the clothes dry faster and reduce
fading. (Guess, it increases folding time though!) Obviously,
keeping an eye on the weather is important, otherwise laundry is
hung for days all over the apartment from door and shower
frames, for that special musty “stiff” feeling.

4. Laundromats—these coin laundries are very basic, remote
mom & pop operations that are not as well-kept as their Western
chain counterparts that offer many amenities. For example,
mine was located in the center of the train station’s little bar
district down some side street. Kept thinking my panties would
be stolen so always stayed to watch my laundry. Prices range
from 200-300 yen for each wash load and 100 yen/6 m for each
drying load. Note that the machines have settings based more -
on specific garments (sheets/blouses) and cycle controls (rinse

type/ringing time) than fabric types (permanent press/cotton)

and water temperature (hot/warm/cold) like in the U.S..

5. Other—Be sure to iron handkerchiefs if you want to fit in,

otherwise many Japanese have their finer clothes ironed/dry

cleaned by local businesses. On a final thought, don't question

your Japanese mother-in-law when she says there’s a certain

way to fold clothes!!!
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Dear Hanako-san

[ Question: Doing laundry in
Japan is a pain. Please offer
some information for all the
new arrivals.
!_Answer: No doubt, doing
laundry in Japan is one of the
most frustrating and time-consuming chores in
Japan, especially if you live in a cheap apartment
with no laundry facilities or hook-ups. Yet, it can
be a source of adventure and great
entertainment...... Here's some tips and
observations:
1. Set-Up—Forget the notion of a mud room and
handy laundry closets with large capacity
machines. Consider yourself lucky if you have a
little washer (sentakuki) stuck in your entryway.
If not, hunting down a local laundromat (koin
randori) can be a real adventure. Don't count on
having a dryer (kansoki) either, which require
space and lots of expensive electricity. Besides,
Japanese dryers don't have vents leading outside
like in the U.S. and require a vacuum to clean out
a multi-layer lint trap. Regardless, apartments/
houses have a series of strong metal hooks and
bars/poles hanging from balconies/patios in which
to hang wet laundry. Many houses have
gymnastic-like parallel bars in their dirt yards in
which to hang laundry at varying heights. This
space-saving technique is more sturdy and reliable
than the traditional Western clothes lines.
2. Supplies—Buy inexpensive plastic miniclothes
lines that fold or collapse from department stores
that have clothes pins attached from which to
hang smaller items on the bars mentioned above.
(monohoshi) Most laundry detergent (sentakuyo
senzai) is powder, packaged in cute little
rectangular boxes with plastic handles. Dig deep
enough and you'll find a measuring cup. Keep in
mind, Japan uses the metric system. Brand
names include: Lion’s “Top”, Kao's “Attack”, and
P&G's “Ariael”. Concerns about powders not
dissolving well and the lack of hot water are valid,
but remember Japan’s water is softer (soap works
OK in cold water) and heating water is expensive,
unless your washer can tap into roof-top solar-
heated water.
3. Drying Techniqgues—The entertainment
factor comes into play here! Watching ladies in
my neighborhood methodically wipe the bars/
balcony edges with rags, hang sheets and other
large items over the outside bars in order that
they could “hide” their more private garments and
smaller items on the inside, was hilarious.
Everyone seemed to hang their laundry the same
way! Is this a custom? The pole is literally put
thru the center of sweatshirts, pants, and the like.
(continued on Page 4)
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Information Briefs—
Laundromats

Why the name “Volcano”?

Araiya Honpo Koyasu

Tel: 0426-46-2655

1-23-15 Koyasu-machi, Hachioji

23 15
Tel 0426-46-2655

\Volcano means “kazan” in
Japanese. The reason why
we chose the

name “Volcano”

for our newsletter

is because we

believe people’s

opinions, ideas, and feelings
should not lie “dormant” or
become “inactive” like
\volcanoes. “Magma” exists in
everyone and it needs to
voluntarily erupt once in a
while to soothe one’s soul.

How to Contact Us:

Araiya Honpo Dairakuji
535 Dairakuji-machi, Hachioji
Tel: 0426-23-6451

535
Tel: 0426-23-6451

Araiya Honpo Tatemachi
639-7 Tatemachi, Hachioji
Tel: 0426-61-8808

639
Tel: 0426-61-8808

Araiya Honpo Nakanokamicho

2-3-14-105 Nakanokamicho,
Hachioji

Tel: 0426-25-8695

2-3-14-105
Tel: 0426-25-8695

Washman

3-20-5 Motoyokoyama-cho,
Hachioji

Tel: 0426-28-5061

3-20-5
Tel: 0426-28-5061

-

1856—3

N

Tel: 0426-66-1184

/

+ With your questions,
opinions, stories,
suggestions, and ideas

+ For information about
membership and
newsletter subscriptions

'Yumiko Sato

Active Line

400-30-1-202 Terada-machi

Hachioji-shi, Tokyo 193-0943

Tel/FAX: 0426-68-5208

(English or Japanese)

Email:

kymrs@mub.biglobe.ne.jp

Join Us!
¢ Help gather resources and
exchange

information with other
organizations

¢ As aKorean, Chinese,
Spanish, Japanese, etc.,
volunteer teacher/
translator/interpreter

¢ In planning, executing, or
assisting with events

¢ As a computer assistant—
Microsoft Windows 95
needed, with Japanese/
English capabilities

¢ With the publishing and
mailing of the newsletter

¢ Etc., make your own
proposal

Newsletter Editors:

Yumiko Sato (Editor-in-Chief)
Amy Kamata (English Editor)
Andrew Church

Atsuko Akiyama

Ikuko Nakazaki

Haruo Uchibori

Ichitaro Suzuki

Mutsu Niki




